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1. Atternps all questions { Assignment)

) The length of the answers should in 1000 words.

2, Use A4 size practical sheet for writing assignments. Write the questions on the lined page. of the
practical sheet. Leave the page when the question i3 ever and start the next guesdion from a fresh page.
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will net be evaluated if you interchange assignments and files.

4, Revaluation of assignments is not allowed,
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6, Use Blue fen Cmby (Ballnk).

7. LAA in different handwriting will be awarded zero marks.
K. Typed answers will be awarded zero marks.,
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Note: Timely submission of Internal Assessment Assignments ks an essential oomponent which shall

enable you to eamn efigibility to sit in the examination. Students have to submit the Internal Assessment
Assignments from 24062025 10 27062025 from 11 wm. 1o 4 pm. in PODBEM Section of Contre for
Distance and Online Education, |AAs shall not be nccspted after the last date of submission.
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Human Resource Management (Paper-1) Maximum Marks: 20
IAA 1. Define job evaluation. Explain its objectives and methods of job evaluation.
(10 Marks)

IAA 1L Explain the causes of industrial disputes and discuss the various methods
available for their settlement under the Industrial Disputes Act, 1947, (10 Marks)

Marketing Management (Paper-2) Maximum Marks: 20
[AA 1. Explain the various types of marketing research and describe the step-by-step
process mvolved in conducting effective marketing research. (10 Marks)
[AA T1. Discuss the stages of the Product Life Cycle (PLC) and explain the marketing
strategies suitable for each stage. (10 Marks)
Financial Management (Paper-3) Maximum Marks: 20

IAA L. Define working capital. Discuss the factors influencing working capital
requirements and describe the different approaches to financing working capital.

(10 Marks)
IAATI: Explain the key determinants of dividend policy. Discuss the various
dividend policy options available to a company. (10 Marks)
Quantitative Methods (Paper-4) Maximum Marks: 20

IAA 1. Describe the various types of sampling techniques used in research. Differentiate
between probability and non-probability sampling with suitable examples. (10 Marks)

IAA II. Define statistics and explain its role in business. Discuss the application of
statistics in managerial decision-making with relevant examples. (10 Marks)




